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The publication continues to be the number one journal for the decorated garment and
promotional products industry, providing:

◆ THE BEST CIRCULATION
Built from over 20 years’ experience in the marketplace

◆ THE HIGHEST REQUESTED READERSHIP
5,550 individuals have specifically requested the title, making it
their book of choice

◆ GUARANTEED DISTRIBUTION
The industry’s only title with a 100% verifiable distribution,
independently audited by The Audit Bureau of Circulations
(average net circulation of 5,291 for issues distributed Jan-Dec. 2006)

Welcome to the new look Printwear
& Promotion . . .

A questionof taste
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GARMENT CONSTRUCTION

T hink of the food industry in terms of clothing

and you're likely to think aprons, chef's whites

and those funny cylindrical white hats. There

are a lot more garments to consider, however.

When kitting out a restaurant or bar, it's worth

considering polos and T-shirts, caps, tabards,

trousers, ties and specialist shoes for those in the

kitchen and front of house. You may even need to

supply corporatewear items to the management staff

(see last issue's feature for details).
While items like chef's whites are an iconic

uniform for those in the food industry, these

garments do fulfill a practical purpose. So it's

important for garment suppliers to be mindful of the

hygiene and safety standards that these people must

adhere to at work.Food industry clothing needs to be practical,

hardwearing and able to stand hot, bacteria-killing

wash temperatures. So that fancy beading and glitter

printing technique you've just acquired is probably

best saved for another client.

History
The origin of the chef's uniform is thought to be

around the mid 1800s when French chefs decided

that white was the best colour to wear in the

kitchen as it denoted cleanliness as well as

excellence.
It was around this time that the classic double-

breasted jacket and cylindrical white hat (or 'toque')

became kitchen staples. The checked trousers often

seen in the kitchen are similar to what bakers wear

to disguise spills and stains, and aprons have long

been worn long to protect the wearer's front from

hot ovens and spillages. The chef's uniform has

endured to today, although many bars and

restaurants adapt the traditional look to suit their

own image.
The two sides of the food industry – that is front

of house and kitchen – mean that a wide range of

garments are worn by staff.
Kitchen staff
Those working in the kitchen will need the practical,

comfortable and breathable items usually associated

with the chef's uniform. A chef's jacket is often

coupled with either traditional check trousers, neck

scarf or hat, or sometimes all three. An apron is a

must, and all clothes must be able to withstand high

temperatures, both while being worn and when

being washed.

Front of house staffWhat the waiting or service staff wear will depend on

the image the establishment is trying to create.

Traditional restaurants will often have staff kitted out

in white woven shirts with a waistcoat and tie; trendy

bar/restaurants and gastro pubs may opt for a smart

casual look, with polo shirts and pocketed aprons;

while fast food restaurants may opt for a T-shirt and

baseball cap combination.

Other food industry staffMany companies have staff handling food all day

long, such as those working in freezers or food

manufacture. Staff here traditionally wear a cotton

coat or tabard which protects both themselves and

the food they are working with.

STYLES
Items of clothing in the food industry vary

enormously, depending on how trendy or traditional

the establishment wants to be. Traditionalists will

stick rigidly to black, white and blue colours and

traditional styles, while many others are wearing

bright colours with checks or contrasting buttons to

brighten up their image.

Chef's jacket, or 'whites'The easily-recognisible, double-breasted, high-

fastening jacket is built that way for practical reasons:

it's double-breasted so it can easily be reversed to

hide stains, and the extra layer of cotton at the front

protects the wearer against intense heat or spillages.

Usually made of non-flammable white cotton for

comfort and breathability.
Tie/neckscarf
On a practical level, neckties are worn by kitchen

staff to soak up sweat while working in hot

environments. Now that modern kitchens are less

inferno-like than those of yesteryear, many kitchens

have ditched the necktie. Some still prefer the look

for aesthetic purposes, however. Anti tangle ties that

can be tied over and over again are a particular

favourite for front of house staff.
Headwear
The toque is only worn by only the most traditional of

chefs. Some kind of headwear is still worn by many in

Everything you wanted to know
about catering and food industry
wear but were afraid to ask,
by Sara McDonnell

Mandate’s ChefUniform
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FOCUS ON: RUGBY WORLD CUP

BEECHFIELD & BAGBASE

Ask any rugby fan to pick the most influential player

in their team, and they will almost certainly point to

the number 10. The Fly Half calls the shots, drops

the goals and kicks the conversions. As Jonny

Wilkinson showed in 2003, and the All Blacks’

Daniel Carter has been demonstrating ever since,

choosing the right number 10 is crucial to success.

Going into this summer’s Rugby World Cup

Finals, two number 10s are lining up in the field of

promotional products and souvenirs – the

Beechfield Headgear B10 Five Panel Cotton Cap

and the BagBase BG10 Gymsac, both of

which will complement any range of

rugby-related merchandise or World Cup

promotional campaign.

Each has an extensive colour palette:

the B10 is available in 19 colours; the

BG10 in a full complement of 30,

meaning there is a product to

match every nation’s team strip. And

Beechfield and BagBase have collaborated

to ensure that all colours are not only

consistent between the two products,

but are matched to the Jerzees

colour range and that of other

leading promotional wear labels.

The B10 Five Panel Cotton Cap is made

from 100% cotton twill and features a seamless

front panel, providing a large uninterrupted area for

decoration. A children’s version – the B10b Junior

Five Panel Unlined Cap – is available in 13 colours.

The BG10 is a proven best seller. It is

made from 210D nylon water-resistant

fabric and readily accepts printed

designs. And with a capacity of 12

litres, it will hold all your match day

essentials.

“Both the B10 Five Panel Cotton Cap

and BG10 Gymsac have been in big demand

at recent international

sporting events as

fashionable and functional

souvenirs,” reports Catherine

Hardy, of BagBase. “Made for

decoration, they provide an

affordable, highly visible

background for embellishment

with team names, company logos

and rugby-related designs.”

Beechfield’s Roger McHugh adds: “Our

collaboration with BagBase to ensure that the

products are accurately colour matched – with each

other, and with the best selling promotional wear

styles – makes the B10 and BG10 the perfect

choice for coordinated Rugby World Cup

promotional packages.”

Contact: your usual Beechfield or BagBase distributor

Web: www.beechfield.com and www.bagbase.com

B&C
European promotional brand

B&C has developed a complete

range of ‘his and her’ polo

shirts for the Rugby World

Cup. The B&C Rugby has

been pepped-up for

2007, with a more mod-

ern and up-to-date cut,

making it perfect for this

unique occasion, says the

company. It is made with

heavy Jersey for comfort and

is designed for perfect print-

ing, while its reinforced

placket and white twill

collar give it a modern

look. It comes in five

colours and four sizes

(M to XXL).

The company also

stocks a wide range

of other polo shirts,

sweatshirts, fleece and jackets for men and

women, in a variety of colours and sizes.

Web: www.bc-europeanstyle.com

BTC ACTIVEWEAR 

The stylish new KooGa collection offers the garment

decoration industry a brand that fulfils all the needs

of the modern rugby player and supporter, says BTC

activewear, from training and match-play clothing

to rugby lifestyle sportswear.

KooGa sponsors a number of international teams

as well as many of Europe’s top clubs and its new

2007 range of technical, performance-led rugby

clothing is available to the industry exclusively

through BTC activewear.

The 2007 collection kicks off with three

heavyweight 300gsm

short-sleeve rugby

shirts, each available

in a 60/40 mix and up

to 3XL size. The plain

KG021 is available in

six key colours,

covering all of the

home nation sides

(red, white, royal,

navy, black & bottle

green), whilst the

KG022 Contrast Side

Panel version and

KG020 Contrast

Performance Shirt with

contemporary mandarin

collar, are available in a

choice of four colours.

BTC activewear also

offers a choice of KooGa

contrast pique polo shirts

as well as over-garments,

including the KG060

Lightweight Sports Jacket

and KG061 matching

Sports Pants. Made from a

breathable mini-ripstop polyester material, they

combine to form a high-quality technical training

suit, practically adorned with high-visibility

reflective tape as well as the KooGa branding.

The KG070 Isotek Technical Jacket has a fleece-

lined collar to maintain core body temperature and

a fleece zip cover to prevent rubbing from the

zipper. The heavyweight 300gsm Micro Fleece

Jacket KG065 completes the KooGa range, which is

complemented with the inclusion of the stylish

large Team Bag KG080.

Tel: 0121 505 5177 

Email: sales@btcactivewear.co.uk 

Web: www.btcactivewear.co.uk

Give rugby a try
The Rugby World Cup kicks off in September so make sure you’re ready for the rush with

Printwear & Promotion’s guide to what’s available in the promotional market

The

KG020WN

The 
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The B10 in Classic Red

The BG10 in Yellow
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The magazine has undergone some major changes in recent months, with a return to A4
and a re-designed front cover with new masthead, offering a far larger image area for
advertisers. The paper stock is now heavier for better colour reproduction and the page
design has been improved. 

All the changes have been made with our advertisers’ and readers’ needs in mind and as
such the editorial content is continually being improved and updated to ensure it is as
relevant, interesting and useful to our readers as possible. 

Together with the website, digital editions, the exhibition and the new Printwear &
Promotion Excellence Awards and Gala Dinner, Printwear & Promotion really does offer 
The Total Promotional Package. 



The range of opportunities offered through Printwear & Promotion cover all aspects of marketing
and will meet the needs of your company whatever your promotional budget.

◆ Front Cover Advertising and Cover Story editorial promotion

◆ Display Advertising options, from strips within editorial pieces to double page spreads

◆ Insert opportunities ranging from single sheets to full product brochures

◆ A-Z Classified Advertising Section offering regular low cost presence under headings for
products, services and machinery

◆ PR and editorial opportunities within both special features and regular sections 

◆ Annual industry directory, both printed and online. Listed entries are provided free of charge
with opportunities for enhanced entries, weblinks and display advertising

◆ Website advertising opportunities on www.printwearandpromotion.co.uk, which for the period
Jan-June 2007 averaged over 11,000 visitors per month

◆ Direct Marketing Services, including mailings targeted against your
specific selection criteria from our database of 20,000 industry
contacts and e-casts utilising our database of over 10,000 email
addresses

In addition to our publishing expertise we are the
organisers of both:

◆ Printwear & Promotion 2008 – the annual international
exhibition for the decorated garment industry, which will be held
at the NEC from Sunday 2nd to Tuesday 4th March

◆ The Printwear & Promotion Excellence Awards & Gala Dinner,
which will be held close to the NEC at the National Motorcycle
Museum on the evening of 3rd March, 2008

Exhibitor Information

Le
is

u
re

w
ea

r 
• 

Sp
o

rt
sw

ea
r 

• 
W

o
rk

w
ea

r 
• 

Sc
h

o
o

lw
ea

r 
• 

Em
b

ro
id

er
y 

• 
Sc

re
en

 /
 D

ig
it

al
 /

 T
ra

n
sf

er
 P

ri
n

ti
n

g
 •

 C
o

rp
o

ra
te

w
ea

r 
• 

Pr
o

m
o

ti
o

n
al

 M
er

ch
an

d
is

e

Leading Exhibition for Decorated Garments & Promotional Products 

THE TOTAL PROMOTIONAL PACKAGE
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The

Industry AwardsGala DinnerP rintwear & Promotion is delighted to
announce the launch of a comprehensive

new awards programme for the decorated

garment and promotional products industrty. The

annual Printwear & Promotion Awards have been

designed to bring together the entire industry in

a celebration of the companies, innovations and

people that are achieving the highest

professional standards and helping to drive this

dynamic and rapidly expanding business sector

forward.
The Awards Ceremony and Gala Dinner will

coincide each year with the Printwear &

Promotion Exhibition, and for 2008 will take

place on the evening of Monday 3rd March at

the National Motorcycle Museum, close to the

NEC.

The awards will recognise and promote best

practice in the key areas of: technical innovation,

customer service and support, garment

decoration, and energy saving and environmental

concern, as well as the important disciplines of

manufacturing and distribution.
A special award will also be presented for truly

outstanding accomplishments, dedication and

service to the industry.The judging panel, which

will be made up of leading industry figures, will

be looking for evidence of genuine excellence,

both measurable and memorable, and will select

four finalists in each category.

INDUSTRY AWARDS

1. TECHNICAL INNOVATION AWARD

Awarded to the company that has successfully

introduced technically innovative garments,

machines, or ancillary equipment onto the market

within the last 12 months
2. CUSTOMER SERVICE AWARD
Awarded to the company (manufacturer, distributor

or supplier) that best demonstrates its commitment

to customer care and satisfaction and in meeting its

clients' needs

3. ENVIRONMENTAL/ENERGY SAVING AWARD

Awarded to the company (manufacturer, distributor

or supplier) that best demonstrates the benefits of

good environmental management through energy

saving and/or environmentally sound business

practices and manufacturing techniques, including

the development of sustainable or recycled

products

4. PROMOTIONAL PRODUCT OF THE YEAR

Awarded to the most innovative or successful

promotional product or item introduced onto market

within the last 12 months
5. GARMENT DECORATOR OF THE YEAR

Awarded to the individual or company that

best demonstrates the most effective

application of decorating techniques,

excellent customer service and an ability to

accurately interpret the customer's

requirements

6. MANUFACTURER OF THE YEAR
To be awarded in each of the following areas:

- Clothing
- Decorating Machinery- Ancillary ProductsAwarded to the clothing, machinery and ancillary

product manufacturer that has achieved recognition

from distributors and customers alike for its service,

technical expertise and ability to meet specific

customer requirements
7. DISTRIBUTOR OF THE YEAR
To be awarded to each of the following:

- Small (stocks 1-5 brands)
- Medium (stocks 6-15 brands)
- Large (stocks 16+ brands)
Awarded to the distributor (small, medium and

large) that has achieved recognition from

manufacturers and customers alike for its

innovation, overall service, on-time delivery and

understanding of the market
8. JUDGES' SPECIAL AWARD
Awarded for outstanding contribution and

achievement, the recipient is selected by the judging

panel for what they believe is an entry worthy of

recognition but which falls outside of the main

awards categories.

AWARD SPONSORSHIP & TABLES

Sponsorship of award at £6,000
Table for ten people £950Individual place at awards £110

(Prices exclude vat)
For further information contact:

Sarah Boozer (For entry information & table bookings) Tel: +44 (0)1622 687031,

Email: sboozer@datateam.co.uk, or 

Richard Smith (Sponsorship enquiries) Tel: +44 (0)1622 699172, Email: rsmith@datateam.co.uk 

The categories:

0/07  3:11 PM  Page 12
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November 2007– Editorial deadline: 26th
September;  Advertising deadline 1st October 
◆ Sportswear
◆ Workwear and Uniforms
◆ Promotional Products, Trophies and Engraving

December 2007 – Editorial deadline: 17th October;
Advertising deadline: 29th October; 
◆ Sublimation
◆ Headwear
◆ Bags

2008
January – Editorial deadline: 12th November 2007;
Advertising deadline: 22nd November 2007 
◆ Printwear & Promotion Exhibition Preview
◆ Trends 2008 and New Catalogue Previews
◆ Corporate Wear

February – Editorial deadline: 17th December 2007;
Advertising deadline: 4th January 2008
◆ T-shirts
◆ Excellence Awards Finalists

Printwear & Promotion Exhibition Catalogue
Editorial deadline: 21st January; 
Advertising deadline: 1st February 2008

March – Editorial deadline: 21st January; 
Advertising deadline: 1st February 
◆ Urban Lifestyle Clothing
◆ School and Children’s Wear
◆ Embroidery Machinery and Accessories

April – Editorial deadline: 17th February;
Advertising deadline: 28th February
◆ Printwear & Promotion Exhibition Review
◆ Screen Printing Machinery, Dryers and Pad

Printing
◆ European Football Championships 2008 

May – Editorial deadline: 17th March; 
Advertising deadline: 28th March 

◆ Transfer Technology
◆ Screen, Digital Inks and Toners 
◆ Golfwear

June – Editorial deadline: 17th April; 
Advertising deadline: 25th April
◆ Womenswear 
◆ Sportswear
◆ Bespoke Clothing

July – Editorial deadline: 19th May; 
Advertising deadline: 29th May 
◆ Menswear 
◆ Organic and Free Trade Clothing
◆ Exhibiting at Trade Shows
◆ Underwear

Printwear & Promotion Yearbook & Buyers’ Guide
Advertising deadline: 20th May 

August – Advertising deadline: 26th June 
◆ Industry Update Special. An update of current

trends and new products

September – Editorial deadline: 18th July;
Advertising deadline: 28th July 
◆ Jackets
◆ Embroidery Machinery including Digitising

Services and Software
◆ Christmas Promotional Products 

October – Editorial deadline: 21st August;
Advertising deadline: 29th August 
◆ Knitwear and Fleece
◆ Digital Textile Printing
◆ Schoolwear

To contribute to any of these features, contact the
editor: 
Rebecca Green
Tel: 01622 699198
Email: rgreen@datateam.co.uk

EDITORIAL FEATURES AND COPY DATES 2007/2008



Printwear & Promotion is the industry’s only title with a 100% verifiable distribution, independently audited by
The Audit Bureau of Circulations. Our average net circulation for issues distributed Jan-Dec 2006 was 5,291.
As from July 2007 our circulation stands at 5,600 with a breakdown as follows:

Embroiderers
2,128 = 38%

Manufacturers,
Suppliers &
Distributors of
Promotional Clothing
& Goods
672 = 12%

Retail Outlets
Major Chains
112 = 2%

200+ employees
504 = 9%

101-199
employees
616 = 11%

51-100 employees
1,848 = 33%

21-50 employees
1,008 = 18%

6-20 employees
560 = 10%

1-5 employees
1,064 = 19%

Machine & Equipment
Manufacturers
168 = 3%

Screen and Transfer
Printers
2,520 = 45%

United Kingdom
5488 = 98%

Manager
1,064 = 19%

Buyer
336 = 6%

Other 56 = 1%

MD/Chairman/Owner
2,128 = 38%

Director
2,016 = 36%

Republic of Ireland
56 = 1%

Other Overseas
56 = 1%

GeographyJob type

Sector Employees on site

CIRCULATION PROFILE



www.printwearandpromotion.co.uk features all of the magazine’s
editorial content, an archive dating back to 2004 and full details for 
the Printwear & Promotion Exhibition and Industry Awards – 
giving plenty of reason for visitors to refer to the site on a regular
basis. Consequently, for the period Jan-June 2007 the website
averaged over 11,000 visitors per month with each visitor viewing
an average of three pages.

Positions
◆ Banner Advertising – the most prominent position within the header section
on every page of the website. This ad may rotate with up to 2 other ads.

◆ Button Advertising – positioned prominently in the upper right hand panel of each web page, there will
be a maximum of 6 button positions. Again this ad may rotate with up to 2 other ads.

◆ Spot Advertising – There are 20 spot positions available these are solus sites positioned beneath the
main navigation block in the left hand panel of each page.

◆ Poll Sponsorship – monthly sponsorship of our online poll, which appears on every page of the website.
Includes question of your choice, solus button ad above the poll and a link to your own website

◆ Advertorials – Prominent position in the news section and relevant sub-category (if applicable) for one
month. Can consist of up to 500 words, one colour picture and a link to your company website.

◆ Supplier Directory – providing our readers with a dedicated search facility for product and service
suppliers. Listing your company includes full contact details in up to 5 category headings, 150 words of text
and company logo and a link to your company website for a whole year.

The annual Printwear & Promotion Excellence Awards have been designed to bring the entire industry
together in a celebration of the companies and innovations that are driving this business sector forward.

The awards ceremony and gala dinner will coincide each year with the Printwear & Promotion Exhibition
and for 2008 will take place on the evening of Monday, 3rd March at the National Motorcycle Museum,
adjacent to the NEC – the venue for the exhibition.

The awards will recognise and promote best practice in the key areas of: technical excellence, customer
service, garment decoration and the environment, as well as manufacturing and distribution.

Award entries are invited across all categories (closing date 1st October 2007). A limited number of award
sponsorship opportunities are available and tables of 10 or individual places can be purchased for the
evening. Full details of the awards, entry forms and sponsorship details are available on request.

ONLINE OPPORTUNITIES

EXCELLENCE AWARDS & GALA DINNER



ADVERTISING RATES
Insertions 1                 3              6 11

Double Page Spread £3,098 £2,996 £2,934 £2,882
Page                £1,549       £1,498      £1,467       £1,441
Half Page                      £826         £798        £781         £763
Junior Page  £950 £918 £898 £877                               
Quarter Page                 £515         £493         £485         £476
Inside Front Cover         £1,800
Inside Back Cover         £1,700
Outside Back Cover      £1,900

Front Cover                               £4,450              
Inserts Cost subject to weight and quantity

For details call Tony Gardner on 01622 699173 or email: agardner@datateam.co.uk

Classified
Cost £20 per cm per column – adverts can be 1, 2, 3 or 4 columns wide with a minimum depth of 5cm 

Online Advertising
1 month 3 months 6 months Dimensions Max File Format

(w x h pixels) Size
Banner Ad £150 £400 £750 468 x 60 10k GIF
Button Ad £100 £270 £500 120 x 90 4k animated GIF
Spot Ad £75 £200 £375 140 X 70 4K or JPEG

Solus Site Sponsorship            £2,750 for six months
Poll Sponsorship                     £150 per month
Advertorial £100 for one month in the News section and thereafter in the Archive section
Supplier Directory                   £180 per year

For guaranteed positions add 20%
The duration of your campaign is entirely dependent on your requirements and availability.

For details call Neale Salt on 01622 699158 or email nsalt@datateam.co.uk 

Direct Marketing
Mailing list rental from £160 per 000 records
E-casting via our own dispatch system from £300 per 000

Cancellation 
Notice of cancellation must be made in writing to be received at our office at least 6 weeks prior to publication date of
booked issue.
Cancellation of series bookings will incur a surcharge.
Front covers are booked on the understanding that they cannot be cancelled.

Full advertising terms and conditions available on application.



MECHANICAL DATA 

Display Advertisements
Ad Size Type Area Trim Size Bleed

DPS 272 x 393mm 297 x 420mm 303 x 426mm
Full Page 272 x 191mm 297 x 210mm 303 x 216mm
Half Page DPS 124 x 393mm 139 x 420mm 145 x 426mm
Half Page Horizontal 124 x 191mm 139 x 210mm 145 x 216mm
Half Page Vertical 272 x 86mm 297 x 96mm 303 x 102mm
Junior Page 188 x 135mm
Quarter Page 124 x 86mm
Quarter Page Horizontal Strip 65 x 191mm
Quarter Page Vertical Strip 272 x 44mm

Front Cover Image 285 x 210mm 291 x 216mm

Classified Advertisements 1 column 2 columns 3 columns 4 columns
Any depth in cm x col width 45mm 90mm 140mm 190mm

COPY SUPPLY REQUIREMENTS

THE DESIGN STUDIO FOR PRINTWEAR & PROMOTION is Apple Mac based and the magazine is produced digitally; therefore advertise-
ments/pictures are to be supplied as follows:    
1. On DVD, CD or FTP           
2. By email, please call Neale Salt on 01622 699158 to arrange details.

Please ensure that the publication and subject matter are clearly marked on any attachments. Contact details would be helpful in the event
of any queries. Any consecutive advertisements must state preferred order of insertion.

With any format A COLOUR PROOF MUST BE SUPPLIED in order to pre-empt any error.

Preferred Files
Print optimised PDF 1.3s with no security preferred. Job options available on request. Must be CMYK and high res.
Data can be accepted in the following formats: Quark Express, Illustrator, Freehand, Photoshop.  All additional images or fonts should be
supplied.

For straightforward images, 300dpi is required. For TIFF, JPEG or EPS files a minimum of 600dpi is required.
All images must be CMYK colour models. All fonts within an EPS must be embedded or converted into paths.

Compression
All colour scans must be CMYK with no JPEG, LZW or EPS JPEG encoding.

Digital Cameras
Ensure that the camera is set up to take high res pictures as the quality is much better. The pictures should then be supplied at 300dpi for
TIFF and EPS.

PC Users
PC fonts often differ from those on Apple Mac and even if PC fonts are supplied they sometimes cannot be used. In many cases it is possible
to substitute a similar Apple Mac font for a PC one but an exact match may not be available.
Microsoft Word and Publisher are not suitable for supplying advertisements for printing and will therefore incur a cost. They are not Apple
Mac compatible and any images embedded within them are low res.  They can be reset for you on the Apple Mac but a layout of the adver-
tisement with any artwork or logos (High Res - 300dpi in TIFF, EPS or JPEG format) must be supplied.  

Submitting Material
By post on CD or by email with colour proof to:

Datateam Publishing Ltd, London Road, Maidstone, Kent, ME16 8LY. Tel: 01622 687031
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